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ISN'T IT TIME TO MAKE RAYMOND
VIRTUAL REALITY YOUR NEW REALITY?

The first of its kind in the industry, Raymond’s
Virtual Reality Simulator is the only teaching tool
that puts operators on an actual lift truck in the
most realistic virtual warehouses available. By
providing an engaging learning environment with
real-world challenges and real-time feedback, the
system can help:

+ Improve operator + Enhance confidence

skills + Build expertise

+ Increase retention 4%
+ Improve efficiency

+ Advance learning

Experience a new reality of enhanced operator
instruction, request your free sample viewer at
RAYMONDCORPCOM/VR
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NATIONAL

FORKLIFT
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Spreading the Word About Apprenticeship:
Registered apprenticeships close the skills gap.
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We're more
than just a box company

In business since 1956 and servicing Western, Central, and Upstate
New York, Western Pennsylvania, Cleveland and Northeast Ohio, and
Ontario, Canada, we consider ourselves to be problem solvers, innovative

thinkers, and partners with our customers first and foremost.

As a custom corrugated packaging manufacturer, Jamestown Container
provides unique, cost-effective solutions to a wide variety of challenges,
with quick responses and exceptional quality and service - everything

you need to stay competitive within today’s market.

W,

www.jamestowncontainer.com
855-234-4054

Corrugated Packaging . POP Displays . Retail Packaging . Litho Laminated Cartons
Specialty Gluing . Foam Packaging . Stock Boxes . Packaging Supplies . Contract Packaging
Design . Assembly & Order Fulfillment . ISTA Test Lab . Inventory Management

5854825101
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Q FROM THE PRESIDENT’S DESK

Welcome.

What we make in Central and Upstate New York is
amazing. Our members make some of the most incredible
products made anywhere in the world, and companies like

Corning, Crucible, Revere Copper, and Stickley have been
doing it here for over 100 years. Others like Air Innovations,

Marquardt, INFICON, and Chobani are more recent. No

matter how long it has been in business, each member

company is making our region stronger by developing
state-of-the-art products and services. And, these products and
services are sold and delivered all over the world! The impacts
our members cause are not always visible — so we wanted
to draw attention to some of them.
In this issue, we will spotlight a small
selection of our member companies

and their stories — by no means is it

inclusive of all our wonderful

member companies, but it will give

a taste of what makes Central and

Upstate New York manufacturing
so special.

We will also highlight some of
MACNY's efforts that are
causing a ripple effect

throughout our state and our

nation. For instance, our
Apprenticeship
Program is changing the
way our nation now
creates a high-skilled
workforce that meets
the needs of employers
today and tomorrow.
| hope you enjoy this
issue as much as we have
enjoyed producing it. And,
as always, thank you for
making Central and Upstate New
York such a great place to live and work!

Ry, Withene

Randy Wolken, President and CEO
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Lou Usherwood

President
UsherWod Office Technology
Syracuse, NY

Through the years we've always had a relationship with Pathfinder Bank.
You always want to know how you're going to garner the capital you need
to grow your business and really in the end fulfill your dreams. Having a
relationship with a bank that understands how your business runs becomes
very important; and as an owner, that allows me to sleep better at night.
Pathfinder Bank is My Bank.

www.pathfinderbank.com

Oswego: (Main: 315.343.0057 Plaza: 315.343.4483 Downtown Drive-Thru: 315.343.2577) - Mexico: 315.963.7248 BANK
Fulton: 315.592.9545 - Lacona: 315.387.3437 - Central Square: 315.676.2265 - Cicero: 315.752.0033 - Syracuse: 315.207.8020 Local. Community. Trust. vemberFoic

MACNY, THE MANUFACTURERS ASSOCIATION PRESENTS...

21ST ANNUAL
GOLF TOURNAMENT

Members and Guests of Members Welcome to Play!
This event will sell out!

Register today at
www.macny.org/events MUNDAY’ ]UI-Y 23
or contact Julianne at
jpease@macny.org Registration & Lunch at 11:30 AM
Shotgun Start at 1 PM

Cocktails, Hors d'oeuvres, and Awards at 6 PM

Bellevue Country Club
1901 Glenwood Avenue
Syracuse, NY 13207

Sponsorship opportunities and team registration available!

To register, visit macny.org/event/21st-annual-golf-tournament

$8607465-01
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Strong Infrastructure Critical
to Manufacturing Success

BY KARYN BURNS,
VICE PRESIDENT OF GOVERNMENT RELATIONS
AND COMMUNICATIONS

WITH THIS ISSUE of Central Upstate Mfg. emphasizing the broad impact our regional
manufacturing sector proudly provides, | found it fitting to couple this theme with the
current focus on national infrastructure policy and its importance.

The current political landscape has brought issues pertinent to American manufacturing
to the forefront through tangible changes and discussion. The Federal Tax Plan passed in
late 2017, and the recent administrative overhaul and freeze of dozens of federal regulations
imposed on businesses in recent years, are moves refreshing to manufacturers nationwide.
Not only is the action taken beneficial, but it provides the ability to create dialogue about
the stifling business climate our sector found itself in over the past few decades.

To the delight of our industries, the latest critical issue to garner attention is our nation’s
current infrastructure crisis. While transportation and infrastructure are often addressed at
the local and state levels, it is necessary that the conversation begin at the top and work its
way down: The Federal Government should weigh in on and facilitate interstate commerce
dialogue. When even the smallest details impact and influence communities of every size,
leadership from the top is necessary to make sure that the granular community needs — and
the needs of the country as a whole — are met so we can get from A to Z easily, efficiently,
and most importantly, safely.

EDITION 6 CENTRAL UPSTATE MFG. 7



Manufacturers understand this need better than most: agile
transportation of supplies and goods is the lifeblood of our sector.
When our businesses have superior and efficient ways to move
goods to the market, our productivity soars and our communities
thrive. The better the connections are between manufacturing and
infrastructure, the stronger our economy will be.

The World Economic Forum addresses the crucial infrastructure
issue annually and measures each country’s infrastructure capability
as one of the key indicators of economic competitiveness. In
2015-2016, the United States was ranked behind many of our major
global competitors — #16 overall in national infrastructure quality.
The statistics also showed China is spending more on infrastructure
each year than North America and Western Europe combined. Over
the past 20 years, the United States has spent consistently less on
transportation infrastructure, as a percentage of GDP, than many
of its peers and competing countries. The lack of investment in our
deteriorating infrastructure has caused us to remain stagnant and
fall significantly behind our global competitors; other countries that
have observed and learned from us improved their own infrastructure,
surpassing what once was considered one of the most sophisticated
and advanced infrastructures in the world. Simply put, investment
in infrastructure gives our country the ability to thrive.

As American manufacturing continues to grow and evolve, we need

our supply chain methods to adapt and do the same. Our industry’s
success has always relied heavily on the simple concept of being
able to get supplies and end products from one place to another
swiftly, safely, efficiently, and economically. Without improvement
in infrastructure, our sector cannot live up to its full potential.
What is most promising is the bipartisan understanding of this
— which is half the battle. Most politicians will agree that highways,
bridges, waterways, ports, passenger rails, drinking water and waste
water systems, electric grids, transit, and airports are all pivotal and in
need of constantimprovement. The challenge lies in how we get to the
point of improvement and investment. Many members of Congress
have committed to work together on this key issue, including our local
Congressman, John Katko, for which we applauded him publicly. It is
our hope that Congressman Katko and his colleagues on both sides
of the aisle will work with the administration to achieve a result we
all want: strong, safe, and reliable infrastructure that supports our
communities, improves productivity, strengthens commerce, and
improves quality of life. Enabling our sector with the strength of a
reliable and advanced infrastructure system will only bolster our
country’s productivity and advancement as a global powerhouse.

Karyn Burns serves as MACNY's Vice President of Government Relations
and Communications. Email Karyn at kburns@macny.org.
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= Building Careers !

INFICON employees are focused on

8 CENTRAL UPSTATE MFG. EDITION 6

bringing innovative products to a
variety of high-tech markets and
applications. These bright, talented
people are instrumental to our success
and are continuously developing and
learning to help us stay competitive.

We are always looking for talented
individuals who are ready to learn and
grow with us.

Check out our career opportunities at
inficon.com

4’ NFICON

Two Technology Place, East Syracuse, NY
INFICON is an Equal Opportunity Employer
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$8572914-01
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®
MARQUARDT

GLOBALLY CONNECTED. LOCALLY INVESTED.

Manufacturing electro-mechanical

switches, sensors, and controls for

various industries and applications,
located in Cazenovia, New York.

For more information on careers at Marquardt,
visit us.marquardt.com/careers

$8604275-01|

1 T ff’
Strong relatlonshlps are

always good for business.

At NBT Bank, we’re all about helping you get the most out of your
partnership with us. Our dedicated relationship managers will get to
know your business and connect you with the products and services

and for businesses big and small, it counts. %K

you need to meet your goals. It’s the personal side of business banking—

. i ) ) for everything that counts
Rick Shirtz, Central New York Regional President . N
315.475.7514 rshirtz@nbtbank.com nbtbank.com/business

Member FDIC
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Q HUMAN RESOURCES

Remote Control

BY PATTY CLARK, HR SERVICES MANAGER

ACCORDING TO RESEARCH by GlobalWorkforceAnalytics.com, about 25 percent
of U.S. employees work remotely at some frequency and that number is predicted to grow
to approximately 75 percent by 2020. Job responsibilities are now more digital in nature
making it easier to work off site. Companies have found that offering a flexible approach
results in more efficient workers and is a way to attract top talent. With an increasing
number of employees working remotely — whether from across town or across the ocean
— it is essential to stay connected.

While telecommuting provides many benefits for both employees and employers, it
is easy for remote employees to feel isolated or in the dark, so communication is key.
Those working remotely may feel disconnected from the team or forgotten (out of sight,
out of mind). Other employees, who work in the office, may feel that teleworkers do not
do their share.



It's important to implement a few processes so everyone
feels united: establish regular check-ins, utilize technology as a
communication tool, and enable real-time collaboration.

1. Schedule Regular Check-Ins — Consistent check-ins are
crucial: the time can be used to review the status of projects,
to update the employee on what is happening in the office,
and to see how the work arrangement is going — can it be
improved upon? Although the regular check-in can be conducted
through a conference call or through an email, the best way to
communicate is a video conference. A video conference allows
the employee to interact face to face with others for a more
personal connection.

2. Encourage Mobility — Employees who work remotely may like to
work in a non-traditional office like a coffee shop or library, instead
of at a desk off site. Employers can encourage the use of apps that
facilitate conference calls and video meetings whenever needed
from anywhere in the world utilizing a cell phone, laptop, or tablet.

3. Real-time Collaboration — It is also important to foster
active collaboration on projects. One way to do that is to use
technology that allows the sharing of presentations or computer
screens, enabling everyone to ask questions or discuss concerns
in real time.

4. In-person Gatherings — Although services such as Skype do help

SHUTTERSTOCK

to keep remote employees in touch with co-workers, it is worthwhile
to schedule gatherings or meetings that require all employees
to attend in person. There is nothing like being face to face with
someone to talk business or to form personal bonds. Examples
of these include team retreats, business dinners, celebrations, or
important meetings with clients or team members.

5. Connect Through Work Events — Invite remote workers to in-
office social gatherings such as a job-well-done celebration or a
birthday party so they can be involved and feel like part of the team.

6. Leverage a Newsletter — A newsletter lets those with flexible
arrangements read at their own pace about events, get to know
new hires through stories and pictures, and keep up to date on
what others are working on.

7. Show Appreciation — Make an effort to reach out on a regular
basis to show they are being thought of and that their contributions
are valued.

These are just a few of the many ways to connect with employees
who telecommute. Although it may be a bit more challenging,
successful and productive relationships with remote workers can
be accomplished through technology and continued effort.

Patty Clark is the HR Services Manager at MACNY. Contact her
for your HR needs at 315-474-4201 x10 or pclark@macny.org.
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nationalgrid

Maximize your energy |
upgrades. Utilize our experts. !! y —

Your business will see results —
. . . L
at ngrid.com/business .

o BN
That’s business on the grid.

WELDING SUPPLY
SPECIALTY GASES

* Fourth generation Upstate New
York business

* Industrial, medical, and specialty
gases with cylinder tracking

*  New and used welding equipment

* Rental equipment and repair center

*  Pressure washer sales and repair

* In-house welding school

* 19 locations in the Northeast

www.TheHaunEdge.com

$8607847-01
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Q WORKFORCE DEVELOPMENT

Full STEM Ahead:
25 Years of PEB

BY JOSEPH C. VARGO,
EXECUTIVE DIRECTOR OF PARTNERS
FOR EDUCATION & BUSINESS, INC.

IN 1993, A group of school, business, and community representatives envisioned an
organization that would be built upon partnerships — an ecosystem of participation and
action focused on helping students in Central New York make better-informed college
and career decisions.

As part of its incorporation, Partners for Education & Business’ (PEB) mission called
for “promoting, developing, and coordinating the involvement of schools, post-secondary
institutions, businesses, employers, government, and the community to enable our students
to become productive, responsible, and contributing members of our community.” The
vision was to leverage the resources of employers, educational entities, and the community
to positively impact education and workforce development systems to increase the skills
of individuals in the workforce pipeline.

Since that time, PEB has stayed true to its founding principles. Pilot programs developed
early on have expanded into thoughtful initiatives designed to educate youth about
manufacturing and science, technology, engineering, and math (STEM) careers, and to
keep promising talent here in our area. PEB creates awareness of available career paths
and local companies through industry tours, job shadowing, and career days. Other
activities provide workforce preparation and networking opportunities. The number of
students, teachers, and businesses impacted is ever increasing.

As a strategy for sustainability, PEB became an affiliate of MACNY in 2010. This strategic

EDITION 6 CENTRAL UPSTATE MFG. 13



partnership helped MACNY address the workforce development
concerns of its 300+ members, while PEB was able to have more
direct access to companies in the delivery of its services to schools.

Another prime example of PEB acting as a catalyst to increase
awareness of STEM subjects and careers in the region was the
evolution of the CNY STEM Hub in 2012. PEB assumed the role of
hub administrator and started to work with a committee of educators
and business representatives to identify strategies to increase the
number of young people pursuing STEM degrees and careers.

The CNY STEM Scholars Program exemplifies the synergy
between education and career development. In 2013, SRC, Inc.
provided funding for PEB to begin a scholarship program. In the
first year, there were just over 100 applications received for four
available scholarships worth $40,000 over four years of college.
Each year since then, more companies, including C&S Companies,
Carrier Corporation, King + King Architects, Schneider Packaging
Equipment Company, and Marquardt Switches have joined the effort.
Currently, $298,000 is invested in the scholarship program with
28 scholarships including the current year. Over 600 applications
have been received in the last four years.

Because a relatively small number of applicants receive the

scholarships, a STEM Scholars Connection group was created,
comprising all the students who applied for the scholarships over
the previous five years. The CNY STEM Hub holds two networking
events per year to build connections between the STEM Scholars
and the STEM-related companies in the area for the sole purpose
of helping students see the wealth of opportunities to work and
live in Central New York.

Together, PEB and MACNY are leading the effort to introduce a
new pre-apprenticeship program. The program is gaining support
as a vital strategy to bolster the pathway from school to jobs in
advanced manufacturing and skilled trades.

Over 25 years there have been many examples of how PEB'’s
efforts have broadened the participation of stakeholders in the
community, as projected in the organization’s early days. PEB
looks forward to the future and to continuing its work as a driving
force supporting the industry, while enabling our students to
become productive, responsible, and contributing members of
our community.

Joe Vargo is the Executive Director of Partners for Education & Business.
Joe can be reached at joev@macny.org.

Put Our Team of More Than 200 Experts and Specialists to Work For You

OneGroup is a leader in risk management, insurance, HR, benefits
and business solutions. Let us help you succeed in an increasingly
competitive marketplace.

* Personal Home and Auto Insurance
* Property and Liability

* Commercial Auto

* Risk Management Consulting

* Umbrella and Excess Insurance

* Pollution and Environmental

* Cyber Liability

* Workers’ Compensation

* Disability

OneGroup Center | 706 N. Clinton St., Syracuse, NY | 800-268-1830 | OneGroup.com
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* Employee Benefits
* Benefit Plan Consulting

* HR Consulting and Outsourcing

* Specialty Insurance: Construction,
Manufacturing, Technology,
Health Care, Municipal, More

Q)
ONEGROUP

A World of Risk Management
and Insurance Expertise

5860323201
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Spreading the Word
About Apprenticeship

BY MARTHA PONGE, DIRECTOR OF APPRENTICESHIP

EMPLOYERS NEED SKILLED workers and young people want a path to a good
career without accruing lots of debt. According to the United States Department of Labor,
87 percent of those who complete apprenticeship programs gain employment, with an
average starting salary above $50,000.

Reporting by CITYLAB succinctly explains the main reasons that apprenticeship is
spreading not just across Central New York, but across the entire country.

Registered apprenticeships, which differ from company-specific apprentice programs,
have five essential features:

1. Employers pay participants during their training.

2. Programs meet national standards with the Department of Labor.

3. Programs provide both on-the-job learning and job-related technical instruction.

4. On-the-job learning is conducted under the direction of a mentor.

5. The training results in an industry-recognized credential that certifies occupational

proficiency.
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East Coast Companies provides
‘CONCRETE’ solutions and
ADVANCED maintenance
programs for CNY Manufacturers

a0

24/7 ON CALL Technical Facilities Support
315-882-1657  eastcoastcompanies@gmail.com
6713 Joy Rd, East Syracuse, NY 13057

o

POLISHED CONCRETE

Commercial - Residential - Industrial
General Contracting Services

Real Property Qare with Pride

ACETRUST

SOLUILIONS

CHARLES PAGE OWNER
T: 254.252.0619 (Direct)
315.401.0052 (Cell)

M: acetrustsolutions@gmail.com
W: acetrustsolutions.com
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The process of utilizing a registered
apprenticeship does something that
company-specific programs have never
done - they ensure consistency of skill
acquisition that can be documented and
quantified, not just at one company but
across many states, cities, companies, and
different job titles.

The consistency of training and acquired
skills clarifies to manufacturers exactly
what to expect from an employee on day
one and does it by speaking a language
that manufacturers readily understand:
competencies and industry-recognized
credentials. This is an enormous help
to employers who need to hire proficient
workers with skills and education that
didn't exist 20 years ago and may not be
defined solely by a degree title from an
academic institution.

On the student side, more and more
individuals are graduating from degree
programs with debt that far exceeds their
earning potential and, with little to no on-
the-job experience, are struggling to find
meaningful and relevant employment.

An apprenticeship, which is first a job,
comes with a salary and an employer who
pays for related instruction, which is often a
degree-bearing program — the original “learn
and earn” model. This makes a degree an
option with little to no academic debt and
allows the apprentice the opportunity to
move along a career path with expanding
potential.

No wonder we are seeing the excitement
for apprenticeship spreading. | personally
have seen it in action on a national level
since my participation in the Association
for Manufacturing Excellence international
conference, which took place in Boston
last fall. Most companies in attendance
were either involved already or wanted to
hear more.

Though their sources of information
regarding apprenticeship and the resources
available to help them were very different,
everyone agreed that apprenticeship is


http://www.acetrustsolutions.com

one of the answers to solving the skills gap
problem and consistently training well-
qualified employees.

States such as Texas, particularly in the
Dallas area, have formed very structured
“talent pipeline” partnerships with technical
high schools, community colleges, and
businesses that support the introduction
and relationship building between students
and businesses in early high school. This
gets kids personally involved with specific
companies early on, so they can explore
the potential of working there immediately
after graduation.

In the Boston area, Jobs for the Future
(JFF) has worked with Harvard University to
spearhead an initiative called Pathways to
Prosperity. The initiative is proposing new
ways to envision high school education as
a jumping off point that prepares students
for youth apprenticeship programs.

Youth apprenticeship is one way to gain
actual work experience, prior to turning 18,
at the high school level. Low-income areas,
such as in inner-city Boston, have seen
a tremendous growth in apprenticeship
training.

States such as Michigan are offering
community college classes to apprentices
for very reduced costs. This supports
apprenticeship and encourages the
apprentices to be lifelong learners and
continue their education through company
tuition reimbursement plans after they
finish their apprenticeships and their initial
associate degrees.

Here in Central New York, we partner with
schools, workforce development agencies,
community colleges, and businesses to
develop apprenticeship opportunities.

No matter where they're happening across
the country, the word is getting out about
the benefits of apprenticeship programs and
people are getting trained — well trained. An
excellent result for all involved.

Martha Ponge is the Director of Apprenticeship
at MACNY. Contact her at mponge@macny.org.

Successful manufacturing recruitment requires balancing
a firm grasp of the ever-evolving industry with a keen
eye for talent and potential. With CPS Recruitment’s
25+ years of experience in the industry we have

a proven record in building winning teams for our
MACNY partners.

Learn how we can ensure you achieve your goals---
whether you have an immediate need for manufacturing
expertise or a desire to develop a long term strategic
plan to attract the talent you need -- CPS can assist!

Fust
Charles
|l Chambers LLP

CERTIFIED PUBLIC ACCOUNTANTS

O

OO0

e CPS
O~ Recruitment

Hire expectations. Hire results.

904 7th North Street, Liverpool, NY 13088
3154572500  info@cpsrecruitercom
www.cpsrecruitercom

$8325495-01
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Q TECHNOLOGY

THE LIPE SHOP ALONG
SOUTH GEDDES STREET

IN SYRACUSE BECAME

AN INCUBATOR FOR

MANY RECOGNIZABLE
MANUFACTURING ENTITIES,
SOME OF WHICH STILL EXIST
TODAY IN ONE FORM OR
ANOTHER.
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“Cradle of Syracuse Industries”
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LIPE MACHINE SHOP IN S. GEDDES ST. ERECTED IN 1861,

Repeating
Our History

BY CINDY OEHMIGEN,
DIRECTOR OF ENERGY AND CORPORATE SERVICES

THE CENTRAL AND Upstate New York area has a history of industrial innovation. In
the late 1800s and early 1900s, Syracuse, New York, was a hub for manufacturing: in 1909,
there were 537 factories operating within the city limits. We were producing typewriters,
candles, pottery, gears, electrical and air conditioning equipment, traffic signals, plated
silverware, window fixtures for trains, clothes pressing equipment, and door knobs. Take a
trip down memory lane with me to see how local manufacturers contributed to a natural
evolution of business that today’s inventive climate echoes.

Around 1880, Charles E. Lipe, a young Cornell engineering graduate, purchased the
Lynch Building on South Geddes Street — originally a machine shop to serve the salt
industry — to set up his own machine shop. He also rented out space to several other
entrepreneurs. The Lipe Shop, as it was informally known, became an incubator for many
recognizable manufacturing entities, some of which still exist today in one form or another.

Several industrial firsts were developed at the shop as companies produced goods
such as agricultural equipment (at least two of the firms were later purchased by John
Deere), iron works for fire escapes and elevator doors, and cars (Franklin, Brennan, H. A.
Moyer, Van Wagoner, Stearns, Iroquois Motor).

As the auto industry created the need for differentials, gears, and other components,



auto parts manufacturers arose out of the
Lipe incubator, including the companies
that became Lipe-Rollway and the Brown-
Lipe Gear Company. Willard Lipe, Charles’
brother, along with Alexander Brown and
Winfield Chapin, established a company to
build differentials, transmission gears, and
clutches, which eventually became Inland
Fisher Guide (a former unit of General
Motors). Elsewhere in the city, the New
Process Rawhide Company, established
by two Baldwinsville families who were
making rawhide boats with their patented
method of laminating rawhide, began to use
that material to produce gears for electric
trolleys. Ultimately, these gears were made
of brass, steel, and cast iron and the brand
changed its name to New Process Gear.

Several electrical companies grew out
of this same era. Electric Engineering and
Supply Co. was a manufacturer and dealer
of an assortment of electrical supplies;
Jesse L. Hinds worked there as a factory
superintendent but left in 1897 to found
Crouse-Hinds Electric Company, which made
traffic lights among other specialties. Pass
& Seymour, now a subsidiary of Legrand,
formed and began manufacturing in Solvay
by 1908. Thomson-Houston Company
was established in 1883 and subsequently
combined with the Edison General Electric
Company to form General Electric, which
later employed thousands in our area.

There is no doubt that natural resources also
helped shape the manufacturing community.
The salt beds supported a multitude of
concerns: ice companies and salt kettle,
basket, and willowware manufacturers. Soda
ash, a key component in the manufacturing
of glass, chemicals, detergent, and paper, set
the stage for The Solvay Process Company.
It also led to the development of laundry
equipment manufacturers The Prosperity
Company, The Easy Washing Machine
Corporation, and in 1946, G. A. Braun, still
in business today, was founded.

It is clear to me that many of these
manufacturers came into existence because
someone saw an opportunity and capitalized

on it. Leaders in the community were
visionaries and willing to help one another for
the good of all. As new industries developed,
manufacturing companies emerged to
produce the resources and technology
required by these endeavors. More than
100 years later, our region still exudes the
entrepreneurial spirit that supports new and
existing companies. With growth inindustries
such as unmanned aerial systems, another
era of innovation in the area is upon us.
Even companies that have closed or relocated
influenced the community and business
dynamic. General Electric (GE) is no longer
manufacturing in the area, however we have
Lockheed Martin, Anaren, SAAB Sensis,
SRC, Inc. and SRCTec, PPC, JMA Wireless,
and a multitude of suppliers that serve
these interconnected descendants of GE.
Welch Allyn (Hill-Rom), Tessy Plastics, HHP
(Hand Held Products), and JADAK can all be
traced back to a common point. Carrier Air
Conditioning, Air Innovations, SBB, BITZER,

e

SINCE 1897

CathedralL

CANDLE COMPANY
OVER A CEntury oF DEvotion

www.CathedralCandle.com

and a wide net of companies in their supply
chain form another family of manufacturers
tracing their lineage back to Carrier. This only
touches on a few examples of companies that
grew on the shoulders of their predecessors.

| am fortunate to have had the opportunity
to connect with a wide variety of startup
companies and | am continually impressed
with the founders’ ingenuity and tenacity —
both characteristics crucial to being successful
as an entrepreneur. One can't even begin to
predict where the next GE may come from, but
| believe we have the right ingredients for it to
happen inour community. Luck has little todo
with success; it takes hard work and willingness
to take risks. We have a network of incubators,
some of the best higher learning institutions,
and community partners who are passionate
and dedicated to assisting in any way they can.

Cindy Oehmigen is the Director of Energy and

Corporate Services for MACNY. Contact her at
coehmigen@macny.org.

QUALITY,

INNOVATION,

EADER
ITS FIELD

CathedralL

CANDLE COMPANY

120 years of manufacturing excellence
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Forged knife blades

ready for trim and
finishing. PHOTOBY
AMELIA BEAMISH

Forging Ahead

Liberty Tabletop Takes a Direct Approach

For those who understand the value of products made
in the United States, Sherrill Manufacturing, Inc. is a
remarkable example of a business that has dedicated
itself to preserving its craft and American jobs. The
company behind the Liberty Tabletop brand — the
only remaining flatware manufacturer with production
operations in the U.S. — makes its products in Sherrill,
NY, the Silver City, and sources all its materials, from
steel to packaging, domestically as well.

Using direct sales to reach customers interested in
traditional, high-quality craftsmanship makes sense in
a climate where discerning buyers want to know exactly
where their purchases come from. MACNY spoke with
Greg Owens, Co-founder and CEO, and Matt Roberts,
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President and Partner, to learn how Sherrill Manufacturing
has persevered by utilizing social media and the web.

GIVE US SOME DETAILS ABOUT LIBERTY TABLETOP’S
HISTORY.

Sherrill Manufacturing was founded in 2005 when we
purchased substantially all the flatware manufacturing
assets from Oneida Ltd. at their Sherrill, NY facility. We
had both been employees at Oneida, and we purchased
the facility to keep it from closing. The day after the
Oneida Ltd. plant closed in spring 2005, it reopened
as Sherrill Manufacturing with a small staff. We started
out as a captive manufacturer supplying Oneida with
flatware, silver plating, packaging on demand, and rental



Top, Sandy inspects
gravy ladles after
final buff; Right,
John runs the fork
tine machine that
sands and polishes
between the tines.
PHOTOS BY AMELIA
BEAMISH

space. That relationship ended during the
great recession of 2009-2010.

In 2011, after surviving a difficult decade,
we adopted a direct sales business model
to sell flatware, under the Liberty Tabletop
name, aimed at customers who value
American-made products and are willing to
pay for them. We re-shored the Government
Services Administration (GSA) and Cutco
contracts back from Mexico to Sherrill. This
production volume, along with our Made
in USA Liberty Tabletop line, allowed us to
re-start the factory in full production. In
2016, Sherrill Manufacturing was selected
to provide all the flatware for the Marriott
Syracuse Downtown (the former Hotel
Syracuse). We now have 51 employees and
are still growing.

WHAT DOES YOUR COMPANY MAKE?
We make bridal-quality 18-10 stainless
steel flatware.

HOW HAS YOUR BUSINESS CHANGED?

We are the only flatware manufacturer
in the United States; our main competitor
is China. Over the past five years, we have
become more sophisticated in our approach
to web marketing using Google, Facebook,
and other social media techniques to reach
customers directly. Product development
has been key in reaching younger customers.
Affinity marketing of our flatware products
and designs is centered around four basic
issues: American job creation, environmental
concerns, product health and safety, and
free trade concerns.

Our sales are direct via our website,
libertytabletop.com, and Amazon. We supply
the Federal Government — mainly the U.S.
Military — with flatware shipped worldwide
through GSA contracts and sell to various
OEM companies, mainly Cutco Corporation
in Olean, NY. We also produce flatware for
several other companies, including Cutco,
under their private label.

Our products are mainly sold in the United
States and Canada, but we have recently
begun exporting to countries such as the
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WE ARE KNOWN
AS “AMERICA’S
FLATWARE
COMPANY”

AND ARE THE
ONLY FLATWARE
MANUFACTURER
LEFT IN THE
UNITED STATES.
WE HAVE BEEN
HONORED TO

BE FEATURED
MULTIPLE
TIMES ON ABC
NEWS’ “MADE IN
AMERICA” WITH
DAVID MUIR
AND HAVE BEEN
INVITED TO THE
WHITE HOUSE
TO MEET WITH
THE PRESIDENT
AND HIS STAFF
DURING MADE
IN AMERICA
WEEK.

UK, Germany, and Australia. Export sales will be a focus
for us over the next few years.

TO WHAT THREE COMPONENTS WOULD YOU
ATTRIBUTE YOUR COMPANY’S SUCCESS?

Disruptive thinking, the awakening of the American
public to the importance of our manufacturing base,
and persistence.

IN KEEPING WITH THE THEME OF SHOWCASING
THE RIPPLE EFFECTS LOCAL BUSINESSES CAN SET
IN MOTION, PLEASE SHARE HOW YOUR COMPANY
MAKES AN IMPACT ON A LARGER SCALE.

We are known as “America’s Flatware Company” and
are the only flatware manufacturer left in the United
States. We have been honored to be featured multiple
times on ABC News' “Made in America” with David Muir
and have been invited to the White House to meet with

the President and his staff during Made in America Week.

WHAT MAKES YOUR COMPANY DIFFERENT?

We are the only company that manufactures in the
United States and we are one of the only brands in the
marketplace that does not sell through mainstream retail.

TELL US ABOUT A CHANGING POINT IN THE
COMPANY HISTORY THAT CONTRIBUTED TO YOUR
SUCCESS.

The launch of libertytabletop.com changed everything.
We also sell through other online retail channels, mainly
Amazon, but do not sell to the large retail channels such
as big box stores and department stores. The ability
to have a direct sales model or B2C model allows us
to offer the customer a Made in the USA product at a
competitive price, comparable to what they would find
in the store — and still make nice margins — because
we are not giving up 85 percent of the profits to retail
stores and vendors.

HOW HAS BEING THE ONLY U.S. MANUFACTURER OF
FLATWARE IMPACTED YOUR SALES?

We own the market for folks looking for flatware made
in the USA. Roughly 10 percent of the American public
is adamant about buying American and upwards of 80
percent will buy American if all things are equal. That
is a nice-sized niche to have!
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A rack of forks comes out of the buffing unit ready for
final inspection and bagging. PHOTO BY AMELIA BEAMISH

HOW HAS BEING THE ONLY U.S. MANUFACTURER OF
FLATWARE GIVEN YOU LEVERAGE TO IMPACT POLICY
CHANGE?

During the past year we made several trips to
Washington, including our visit to the White House
last summer. It seems as if all doors are open and our
story is so compelling that our representatives, as well
as those outside of our state and district, listen intently
to what we have to say. The PR has been very positive,
in terms of the impact that it has had on our sales. The
prominence of being featured in the media has opened
the door to our involvement in several organizations,
such as The Coalition for a Prosperous America (CPA),
where we are actively engaged in the promotion of Made
in America. The CPAis a nonpartisan group advocating
to fix the huge American trade deficit and revitalize
American manufacturing.

IS THERE ANYTHING ELSE THAT YOU’D LIKE TO
SHARE WITH OUR READERS?

We hope that our story can serve as inspiration for
other small manufacturing companies that are struggling
to survive as they are whipsawed by mainstream retail
and large institutional conglomerates. Itis a challenge
to produce and sell at smaller volumes, but the rewards
- in terms of profit margins — can be the difference
between giving up and moving forward in a profitable,
sustainable way where you, and not others, are in
complete control of your destiny.



Making Waves

FROM THE SMALLEST idea or action can come results beyond what was initially
intended. Ripples are caused by movement, and our area’s manufacturers are always
moving, responding, and proactively making decisions that can have a range of effects. We
spoke to leaders from six local companies to ask them what they see as their companies’
and their personal impact on their employees, their industries, and beyond.
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Air Innovations launched the Wine Guardian brand of wine cellar cooling applications in 2005. Since then, the brand has grown to

represent 50 percent of the company’s total business.

OUR CLIENTS
RELY ON US

TO SOLVE
THEIR UNIQUE
CHALLENGES;
THIS
INNOVATIVE
SPIRIT FLOWS
THROUGHOUT
THE
ORGANIZATION,
DRIVING
CONTINUOUS
IMPROVEMENT
AT ALL LEVELS.

Q COMPANY PROFILE

A Climate of

From its headquarters in North Syracuse, Air
Innovations’ reach is ever expanding, making an impact
close to home and globally. The company manufactures
specialty environmental control systems for a variety
of applications. Additionally, custom products are often
sold to original equipment manufacturers who ship
their systems worldwide.

Honored for International Development at the 2017
Family Business Awards of CNY and with offices in
North Syracuse, NY and in Schaffhausen, Switzerland,
Air Innovations has shipped more than 30,000 units
to 45 countries worldwide to date. MACNY spoke to
President and CEO Mike Wetzel about where his company
has been and where it's going.

GIVE US SOME DETAILS ABOUT AIR INNOVATIONS’
HISTORY.
In 1996, my father — Chairman of the Board Larry Wetzel
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Success

—and | purchased ten-year-old company, Floratech
Industries, which built refrigerated floral coolers for
supermarkets. Floratech purchased portions of Clestra
Cleanroomin 1999, to diversify the company by adding
a division dedicated to the design and manufacture of
HVAC systems for the cleanroom and high-tech industries.

We changed the company name to Air Innovations
in 2001 to better reflect an expanding portfolio of
specialty environmental control systems used to
regulate temperature, humidity, and air cleanliness
for many industries. We launched the Wine Guardian
brand in 2005 and committed to developing an array of
products to meet the wide range of wine cellar cooling
applications. Since then, Wine Guardian has grown to
represent 50 percent of our total business.

WHAT DOES YOUR COMPANY MAKE?
Air Innovations designs and manufactures world-



class custom environmental control units (ECUs) for a range
of industries and applications. In addition to the Floratech and
Wine Guardian brands, our portfolio of brands includes Micro
Environments (console management, personal desktop cooling,
heating, and lighting systems) and IsolationAir, which enables a
standard patient room to become anisolation room to prevent the
spread of infectious diseases.

Customers also rely on us to design and build custom solutions
that protect some of the world’'s most valuable systems and
sensitive processes. Some of our marquee clients and projects
include high-profile systems: the Vandenberg AFB rocket launch
facility, Stennis Space Center’s rocket engine test stand, the Las
Vegas High Roller observation wheel, and a cooling system for a
silicon pixel sub-detector located inside a linear accelerator at a
federal laboratory.

HOW HAS YOUR BUSINESS CHANGED?

To ship products throughout the world, our business has
changed to conform to regulatory requirements, various product
standards, and diverse climates in different countries, such as CCC
(China Compulsory Certification) regulations for China, as well as
different electrical supplies in Europe and other continents. We
also manufacture military and homeland security environmental
control units built to withstand harsh climates around the world
where extreme heat, blowing sand, driving rain, or extreme cold
could be the norm.

As we've grown worldwide, we have been forced to be more
competitive and innovative, not only by having a good knowledge
of the competition in other countries, but also by understanding the
different cultures and how that might impact our products or services.

TO WHAT THREE COMPONENTS WOULD YOU ATTRIBUTE YOUR
COMPANY'’S SUCCESS?

Vision: Having a vision of where we see the company in one year,
as well as long term, and effectively communicating that vision
regularly to the employees.

People: Every employee must possess the company's core values
and be seated in the correct position. Engaged employees are
paramount in helping achieve an organization's goals and objectives.
Successful business and successful culture go hand in hand.

Innovation: Our clients rely on us to solve their unique challenges;
this innovative spirit flows throughout the organization, driving
continuous improvement at all levels.

IN KEEPING WITH THE THEME OF SHOWCASING THE RIPPLE
EFFECTS LOCAL BUSINESSES CAN SET IN MOTION, PLEASE
SHARE HOW YOUR COMPANY MAKES AN IMPACT ON A LARGER
SCALE.

While we call ourselves manufacturers, we are really designers

Some of Air Innovations’ projects include high-profile
systems for rocket launch facilities and the Las Vegas High
Roller observation wheel.

and assemblers. Most of the components that are required to build
our systems are manufactured by suppliers. Approximately 65
percent of our vendor base is in New York State. For every job at
Air Innovations, we are supporting four to five times that number
of jobs in our vendor community.

WHAT MAKES YOUR COMPANY DIFFERENT?

Air Innovations is very diverse. While we have competitors at the
brand level, we are not aware of a competitor to Air Innovations as
a whole. At the brand level, we leverage the assets of the whole
corporation — being part of Air Innovations gives access to a larger
engineering and marketing team than a standalone brand would
otherwise have access to. We also never stop innovating, be it new
products or new processes. Ultimately, that is our true strength.

TELL US ABOUT A CHANGING POINT IN THE COMPANY HISTORY
THAT CONTRIBUTED TO YOUR SUCCESS.

Several times in our history we faced significant headwinds,
generally after the loss of a major client. As many of our customers
are some of the largest companies in the world, there is often
pressure on them to try new vendors, so change happens. These
losses have made us focus on not becoming complacent and on
constantly striving to grow and to diversify our business. This
commitment to diversification goes beyond product and industry,
and now extends to region — we want to be globally balanced.
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MORE THAN
ANYTHING
ELSE, OUR
COMPANY’S
SUCCESS CAN
BE ATTRIBUTED
TO THE PEOPLE
INVOLVED.
WE’'RE LUCKY
TO HAVE VERY
TALENTED AND
DEDICATED
EMPLOYEES
THAT ARE
PASSIONATE
ABOUT WHAT
THEY DO.
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Q COMPANY PROFILE

Igniting Faith

For over 120 years and five generations, Cathedral
Candle Company has produced liturgical candles in
Syracuse. Machinery and tools built to founder Jacob
Steigerwald’s specifications are still used today, alongside
newer, state-of-the-art equipment designed by the
company. lts original factory on Kirkpatrick Street
remains at the heart of an expanded facility.

The quality of Cathedral’s candle formulations,
ornamentation, and hand work has been as consistent
as its commitment to innovation. Cathedral distributes

its products through a network of dealers in the United
States, Canada, and the United Kingdom who sell directly
to chapels, churches, and cathedrals around the world.
The best example of its influence on the candle making
industry: Over the years, Cathedral candles have been
burned by Popes, Saints, and U.S. Presidents everywhere

from Syracuse to Rome.
Marketing Director and fifth-generation family member
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Fourth-generation
family members
from left, Mark
Steigerwald, Louis
Steigerwald lll, and
John Hogan.

L. John Steigerwald IV shares how a dedication to their
niche has led to Cathedral’s success.

GIVE US SOME DETAILS ABOUT CATHEDRAL CANDLE
COMPANY'’S HISTORY.

In 1897, a German immigrant named Jacob
Steigerwald founded the Cathedral Candle Company
in an empty lot behind his home on the North Side
of Syracuse. Jacob had mastered the art of candle
making through training in his native Bavaria, and
after years of working as a production supervisor at
another candle company in Syracuse he decided to
found a company devoted entirely to the liturgical
candle market. He developed a reputation for making
beautiful candles of exacting quality — a legacy
that has been passed down to the fourth and fifth
generations of the Steigerwald family who still own
and operate the business today.



WHAT DOES YOUR COMPANY MAKE?

Cathedral Candle Company makes candles for liturgical use
primarily in the Roman Catholic market, as well as Protestant and
Orthodox denominations. We make anything from small votive
candles to the large, highly decorative Paschal candles used at Easter.

HOW HAS YOUR BUSINESS CHANGED?

Being in a niche industry for over 120 years, much of our business
has been very consistent: we have always been focused on the
liturgical candle market and sold only through our network of
dealers. In fact, some dealers have been customers for as long as
we've been in business. Nonetheless, we're constantly reinvestingin
our plant and equipment to be more efficient and continue making
the highest quality product available on the market.

TO WHAT THREE COMPONENTS WOULD YOU ATTRIBUTE YOUR
COMPANY'’S SUCCESS?

More than anything else, our company’s success can be
attributed to the people involved. We're lucky to have very
talented and dedicated employees that are passionate about
what they do, and this clearly shows in the quality of our
product. We also have a strong network of knowledgeable
dealers who really know their local markets. Lastly, being a
family-owned and family-operated business allows us to form
meaningful relationships with our employees and dealers so
that we can do what's best for business in the long-term, not
just the next quarter.

IN KEEPING WITH THE THEME OF SHOWCASING THE RIPPLE
EFFECTS LOCAL BUSINESSES CAN SET IN MOTION, PLEASE
SHARE HOW YOUR COMPANY MAKES AN IMPACT ON A LARGER
SCALE.

One example of this would be our Paschal candles used primarily
in Catholic, Episcopal, Lutheran, and Methodist services every
Easter. For generations, candle manufacturers treated these candles
as a mostly utilitarian product. In 1988, however, we introduced
a new line of Sculptwax® Paschal candles that approached these
candles as works of art. Using innovative high-relief appliques and
color-infused wax, these designs celebrate the craftsmanship that
goes into our work. Since then, we've introduced a wide array of
new Paschal candle designs (and inspired many imitators). Now,
any time you walk into one of these churches, you're likely to see a
highly decorative Paschal candle that helps to enhance the liturgy
and beauty of the church.

WHAT MAKES YOUR COMPANY DIFFERENT?

We make everything ourselves right here in Syracuse, so we have
total control over the quality of our product and we're able to make
a lot of specialty items that our competitors can't.

Intricate designs are applied by hand to Paschal candles.

TELL US ABOUT A CHANGING POINT IN THE COMPANY HISTORY
THAT CONTRIBUTED TO YOUR SUCCESS.

Each successive generation joining the company has represented
a changing point contributing to our company’s success.
Second-generation brothers Louis Steigerwald Sr. and Carl
Steigerwald, for example, guided our company through the major
changes in our industry following the Second Vatican Council.
Fourth-generation family members Lou Steigerwald Ill, Mark
Steigerwald, and John Hogan have made major investments in
our plant and equipment over the years that have allowed us to
become a go-to source for any of our customers’ candle needs.
Each generation has remained focused on our core business of
the liturgical candle market, but we have always evolved and
adapted to serve that market better.
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ETERTANMENT

With corregated packaging and displays, BCl Empire reproduces its clients’ branding to support the perception of those brands and

products in the marketplace.

SIMPLY STATED,
WE DO NOT JUST
MAKE BOXES

AND DISPLAYS.
WE BUILD THE
MEANS TO SHAPE
IMPRESSIONS

AND INFLUENCE
PERCEPTIONS -
IT’S YOUR PRODUCT
IN OUR PACKAGE.
IT COMES DOWN
TO THIS: WE THINK
LIKE CUSTOMERS
AND ACT LIKE
OWNERS.

* COMPANY PROFILE

Boxing Clever

BCI Empire Division, the Syracuse-based branch of
Buckeye Corrugated, Inc. (BCI), has been designing
and engineering customized corrugated packaging
solutions locally for nearly 40 years. With two factories
in upstate New York, BCl serves clientele in most of the
Northeast. The parent company has locations in nine
other states; its independently managed businesses
supply a diverse range of customers across the country.
Last year, Empire expanded to include a second shift.

An employee-centered corporate philosophy empowers
the business to be a flexible, service-oriented partner
to its customers and take a proactive approach to its
environmental impact. BCl Empire earned a 2017 CNY
Best Places to Work award for businesses with 51-150
employees. This award, sponsored by the CNY Business
Journal, allows employees to rate their employer on
areas that contribute to their job satisfaction, such as

28 CENTRAL UPSTATE MFG. EDITION 6

benefits, empowerment, salary, and morale.
Division President Jim Trombino sat down with us to
discuss the benefit of thinking outside the box.

GIVE US SOME DETAILS ABOUT BCI EMPIRE’S
HISTORY.

BCI Empire Division began its Syracuse operations in
1979 as Empire State Container and joined the BCI family
in 2011. In Rochester, we have BCI Koch Division, formerly
known as Koch Container, which was acquired by BCl in
1984. BCl is a privately-held, employee-owned company
with 10 corrugated manufacturing facilities to date.

WHAT DOES YOUR COMPANY MAKE?

BCl is a leading designer and manufacturer of
custom-made corrugated packaging, point-of-purchase
displays, and point-of-sale packaging. Our products are



custom-crafted to support the perception of our customer’s image
and products in the marketplace.

HOW HAS YOUR BUSINESS CHANGED?

Corrugated has become more than just the box that holds your
product: it's become a package designed to demand customer
attention, ensure safe shipping, and express your brand. It has
driven us to invest in our people and equipment in conjunction with
our sales-driven designs, high-quality execution, and exceptional
customer support packaged into every box.

TO WHAT THREE COMPONENTS WOULD YOU ATTRIBUTE YOUR
COMPANY'’S SUCCESS?

Having multiple facilities gives us breadth of capability and
tremendous flexibility. Each BCI division is also guided by the
principle that our success relies upon our unwavering commitment
to our customers' success. Throughout our locations, BCl employees
give their time, skills, and effort to recycling initiatives, service
organizations, educational programs, and outreach services to
make an impact on the lives of others and ensure the longevity
and sustainability of the environment.

IN KEEPING WITH THE THEME OF SHOWCASING THE RIPPLE
EFFECTS LOCAL BUSINESSES CAN SET IN MOTION, PLEASE
SHARE HOW YOUR COMPANY MAKES AN IMPACT ON A LARGER
SCALE.

BCI Empire Division
President Jim
Trombino.

There has been a steady increase in demand for corrugated
packaging that can be attributed to the growth of e-commerce
retailing. Flexible and quick responses to clients’ changing needs
have contributed to their success, as well as ours. Sustainability
initiatives have also caused a push for “green” packaging. BCI
Empire considers helping the environment a meaningful social
issue. The manufacturing of corrugated packaging provides a
key opportunity to aid in environmental efforts since corrugated
boxes make up the vast majority of materials recycled each year.

WHAT MAKES YOUR COMPANY DIFFERENT?

Simply stated, we do not just make boxes and displays. We build
the means to shape impressions and influence perceptions —it's
your product in our package. It comes down to this: we think like
customers and act like owners.

TELL US ABOUT A CHANGING POINT IN THE COMPANY HISTORY
THAT CONTRIBUTED TO YOUR SUCCESS.

Since BCl acquired Empire State Container and Koch Container,
theirimmediate and continuing investment of millions of dollars in
equipment have made a significant impact on our capabilities. This
contributed to our continued success and growth in the region.
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* LEADER PROFILE

AS A LEADER,

I FEEL
ACCOUNTABLE
FOR ENSURING
EACH PERSON
ON MY TEAM
ACHIEVES THE
CAREER GOALS
THAT THEY
HAVE SET FOR
THEMSELVES.

MANAGER

HOW DID YOU DECIDE TO EMBARK ON A CAREER IN
MANUFACTURING?

After graduating from Syracuse University with a
bachelor’'s degree in Mechanical Engineering, | sought
opportunities that would provide me with a broad range of
industry exposure so | could make an informed decision
about my professional career path. | was ultimately
hired into a Leadership Development Program for
Engineers at an international manufacturing company
where | gained accelerated experience leading projects,
managing people, and learning business acumen. This
experience provided me with a great foundation that
has contributed to my continued career growth.

OVER THE COURSE OF YOUR CAREER, WHAT TOOLS,
METHODS, WAYS DID YOU TAP INTO TO GROW WITHIN
YOUR CAREER?

| attribute much of my growth to the many mentors
and individuals | have worked with. The main method
| used was the “go and see” where | would physically
visit locations or shadow people so that | could learn
about processes and products | was interested in. |
learned so much about the industry and the production
processes, while also gaining a different perspective
about the business. Over the years, I've acquired — and
continue to draw on — a catalog of information gained
through discussions and firsthand experience with the
most knowledgeable people in various areas.

TELL US ABOUT SOMEONE WHO HAD A SIGNIFICANT
IMPACT ON YOU AND YOUR CAREER.

My first manager had a very similar background and
has been a great guide throughout my career. From her,
| learned many of the leadership tools | continue to use
today. What made her so impactful was her visibility in
the organization and her enthusiasm to use her place
of influence to ensure | was assigned challenging high-
visibility projects that gave me good exposure to the
business. | was able to see what leadership looked
like at various levels and learn from the ways she
approached challenges. | think this type of sponsorship
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NY OUTDOOR LIGHTING DEPARTMENT,

' Caeresa Richardson

NATIONAL GRID

is very important for anyone seeking to progress in
their leadership career, especially a woman seeking a
leadership career in manufacturing.

HOW DO YOU ENCOURAGE CAREER GROWTH WITHIN
YOUR COMPANY?

As a leader, | feel accountable for ensuring each
person on my team achieves the career goals that they
have set for themselves. | encourage participation in
our employee resource groups where they can learn
and grow with others based on specific common
interests; | also encourage participation in external
training with industry groups. | like to lead by example,
making my team aware of my participation in similar
trainings, employee resource groups, and what | gain
from my leadership roles in industry and community
organizations.

IF YOU COULD HAVE GIVEN YOURSELF ANY ADVICE
EARLY ON IN YOUR MANUFACTURING CAREER, WHAT
WOULD THAT ADVICE BE?

| would tell myself to know that | belong, and deserve to
be, exactly where | am. | have typically taken roles where
I've been the youngest person in a leadership position.
I'd often spend time questioning whether | deserved
to be in that position at that time. As | progressed, |
learned that this is a normal response to the leadership
journey and | have grown to appreciate learning and
knowing that, because of the broad range of roles and
experiences I've had very early in my career, | have
much to offer any team that | am a part of.

HOW COULD MACNY ASSIST IN NOT ONLY CAREER
GROWTH, BUT GROWTH OF MANUFACTURING IN
GENERAL?

| like the P-TECH program MACNY hosts and | would
encourage MACNY to think of other innovative ways
to partner with community organizations doing work
with developing emerging professionals to create
opportunities to expose these professionals to the
broad career opportunities that exist in manufacturing.



Q LEADER PROFILE
Michael Szidat

THE
CHALLENGE
FOR ANY
MANAGER

IS TO BREAK
COMPLEX
CHALLENGES
DOWN INTO
SIMPLE PIECES
THAT ARE
EASIER TO
SOLVE.

PRESIDENT,

HOW DID YOU DECIDE TO EMBARK ON A CAREER IN
MANUFACTURING?

| didn't really plan to be in manufacturing, let alone
running a manufacturing operation in the paper industry.
But, growing up with a dad who worked all his life in the
automotive industry, | developed an appreciation for
companies that make stuff. | had never seen myself as a
real manufacturing guy; | thought I'd be working in sales
and marketing for companies that make great products.
Today, | am fortunate to enjoy all aspects of amanufacturing
company: developing, producing, and selling some of the
best papers for the digital printing industry.

OVER THE COURSE OF YOUR CAREER, WHAT TOOLS,
METHODS, WAYS DID YOU TAP INTO TO GROW WITHIN
YOUR CAREER?

I had a boss who would bring his laptop to meetings, open
an Excel spreadsheet, and start breaking the discussions
down to numbers, facts, or simple documentation. It
was a great way to dissect complex topics, visualize
the discussion content, and build a process for decision
making. So, | started using this tool for all my meetings
and | got really excited when my team began doing the
same. Using facts and figures, even if you have to guess,
can be a tremendous help in making sound decisions.

TELL US ABOUT SOMEONE WHO HAD A SIGNIFICANT
IMPACT ON YOU AND YOUR CAREER.

| have been very fortunate to be surrounded by some
great industry leaders during my career, but | owe it
to one mentor and friend that | ended up where | am
today. | was born and raised in Germany and began
my professional career working for a German specialty
paper company. But it was a U.S. distributor that we
worked with who had a profound impact on me. He
took me under his wing and taught me everything
about our industry, the products, the players, and
market dynamics. Not only did | end up in the country
he taught me so much about, but with the privilege of
running one of the leading companies of our industry.
It wouldn’t have happened without him.

FELIX SCHOELLER NORTH AMERICA

WHAT IS THE BIGGEST CHALLENGE MANUFACTURING
LEADERS FACE TODAY?

Finding talent! Manufacturing is competing with other
industries for the best and brightest. And although there
appears to be a revival of American manufacturing, our
industry seems to lack some of the appeal that other
segments offer. We need to work extra hard to catch
the interest of younger professionals and convince
them that we actually operate in a high-tech, fast-
paced, international business environment that offers
tremendous career opportunities and is also a lot of fun.

HOW DO YOU ENCOURAGE CAREER GROWTH WITHIN
YOUR COMPANY?

Although we are part of the global Felix Schoeller
Group, our local operation in Pulaski is a midsize
company with a fairly flat hierarchy. Therefore, career
growth is much more horizontal than vertical. It is
really about enriching a job, adding responsibilities,
and adding to the success of the company. We
develop employees that are excited to take on new
assignments, enjoy cross-functional projects, and
get the manager’s attention by bringing ideas and
initiatives without being asked. If you are looking for
a pre-planned career path that outlines every step of
your professional future, we are the wrong company.

IF YOU COULD HAVE GIVEN YOURSELF ANY ADVICE
EARLY ON IN YOUR MANUFACTURING CAREER, WHAT
WOULD THAT ADVICE BE?

Ask, ask, ask! Especially when | was younger, |
didn’'t want to appear clueless and at times | nodded
in agreement, when | hadn't really understood
everything. With more experience and self-esteem, it
became easier to ask questions. Especially in today's
high-tech manufacturing world, there is so much to
learn about equipment, processes, and products. My
advice is: Ask until you understand. Even wheniitis a
bit uncomfortable.
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Michael Ernenwein

THOUGH |
NEVER HAD THE
OPPORTUNITY
TO HAVE

A FORMAL
MENTOR, |
LEARNED BY
OBSERVING
MANAGERS
AND TRYING TO
EMULATE HOW
THEY HANDLED
ISSUES AND
CERTAIN
SITUATIONS.
BECAUSE OF
THAT, | HAVE
MADE A POINT
OF MENTORING
OTHERS.

DIRECTOR,

HOW DID YOU DECIDE TO EMBARK ON A CAREER IN
MANUFACTURING?

| originally entered the manufacturing field to cut
down on my travel time, so | could spend more time with
my family. | became a manufacturing engineer, which
allowed me to still work on solving problems, work with
people on the floor, and ensure the product went out the
door. Given the time | spent in the Air Force, | wanted to
support products that assist our troops. Over time, as
| gained more knowledge and experience, | was asked
to take on more responsibility.

OVER THE COURSE OF YOUR CAREER, WHAT TOOLS,
METHODS, WAYS DID YOU TAP INTO TO GROW
WITHIN YOUR CAREER?

| was always willing to take on challenging tasks
and volunteer for tough assignments, including a lead
manufacturing engineer position on a challenged
production program. | made plenty of mistakes along
the way that | learned from. | always look for a way to
solve problems, instead of going into a project with a
“we can't do it” mindset. Public speaking has always
been tough for me, but instead of shying away from
speaking engagements, | signed up for Toastmasters
to overcome the problem.

When it comes to mentoring, it is something | feel
strongly about. Though | never had the opportunity to
have a formal mentor, | learned by observing managers
and trying to emulate how they handled issues and
certain situations. Because of that, | have made a point
of mentoring others.

WHAT ADVICE WOULD YOU HAVE FOR SOMEONE
EMBARKING ON A CAREER IN MANUFACTURING?

| would advise them to start at the bottom and become
familiar with all the different roles within the industry.
The path upward is not always a linear one and it's
important to understand you may have to make some
lateral moves to ultimately grow.
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PRODUCTION OPERATIONS,

LOCKHEED MARTIN

HOW DO YOU ENCOURAGE CAREER GROWTH WITHIN
YOUR COMPANY?

Mentoring and relationships. | mentor approximately
10 people with varying levels of experience in different
stages of their careers across Lockheed Martin. We work
together onissues affecting their progression. We look
at whether the time is right to pursue a management
position or if they have the necessary skills to reach
their next goal. Overall, it is about listening to them,
finding out what they really want, and helping them
achieve that goal.

| also build relationships with employees who we
believe are on track to achieve higher positions within
the company. Part of that relationship includes making
sure they are aware of opportunities for advancement
and helping them make informed decisions regarding
their career path.

IF YOU COULD HAVE GIVEN YOURSELF ANY ADVICE
EARLY ON IN YOUR MANUFACTURING CAREER, WHAT
WOULD THAT ADVICE BE?

| would tell myself to enjoy the ride because working
requires more time away from your family and life than
anything else. If you don't enjoy what you do, it makes
the time away appear daunting and can affect your
personal life. Focus on the positive, not the negative.

HOW COULD MACNY ASSIST IN NOT ONLY CAREER
GROWTH, BUT GROWTH OF MANUFACTURING IN
GENERAL?

| have been a member of MACNY for almost 20 years
and have always been impressed by the organization’s
continued focus on current and future issues that
manufacturing companies deal with. | initially joined
for the networking opportunities, including the Factory
Managers Council. Today, | am more focused on
encouraging my employees to become involved to help
them increase their knowledge of the manufacturing
industry outside of their job at Lockheed Martin.
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You Never Know

BY DAVID FREUND,

IT WAS A cold, early February morning in 2012. | was
feeling a whirlwind of emotions: concern, fear, and hope.
My daughter Bethany, 24 weeks pregnant, was lyingina
bed in the maternity ward of Akron General Hospital. It had
been a difficult pregnancy from the beginning. Just how
serious it was had hit me a few days earlier, on Monday
evening at about 8:20 pm. Andrew, my son-in-law, called
to tell us they were taking Bethany by ambulance from
Mansfield, Ohio, to Akron because she had gone into
labor and they were not able to stop it. Akron General
was chosen because of its proximity to Akron Children’s
Hospital. On Tuesday, my wife battled the wintery elements
and drove to Akron; by Friday, | decided that | needed to
make the trip as well. Late in the afternoon, | drove to
Akron with my two younger sons. We arrived too late to
visit Bethany, so we picked up my wife at the hospital and

went to the hotel. On Saturday morning, Andrew called
to say that we needed to come quickly: the situation
had become more serious, and Bethany was being
prepped for an emergency C-section.

We arrived at the hospital and rushed into the
room where Bethany was already prepped for
surgery. | said a quick prayer, gave Bethany a
kiss, and she was off to the operating
room. The wait was very difficult,

with so many thoughts, prayers —

and yes, fears — running through
my mind. After what seemed like
hours, Andrew came out to tell us
we had a new grandson and that

Bethany was doing well. The tiny

baby, soon to be named Silas,

was doing as well as could be
expected. Andrew said we might
getaglimpse of Silas as a transport
team took him out of Labor and
Delivery and down the street to
Akron Children’s Hospital. A few
minutes later, the team of four
rushed through the doors with

David’s grandson
Silas, now 6.

CHIEF LEADERSHIP OFFICER

what looked to be a small submarine with wires, hoses,
and monitors in tow. No chance to get a glimpse of our
first grandchild. Soon word came that we could go in
to see Bethany. Thankfully, she was doing very well,
an answer to many prayers.

Later that afternoon, we were informed we could go
visit Silas at Akron Children's. We took the short walk
with a cold wind blowing against our faces. As we entered
the hospital, | was struck by the amazing colors in the
lobby. It was such a welcoming and cheerful place; you
could almost feel the love and compassion all around
you. We signed in and started down the hallway toward
the Neonatal Intensive Care Unit. We were directed to an
isolette with wires, hoses, and monitors all over it. Oniits
sides were openings where the doctors and nurses could
reach in to care for Silas. A cacophony of sounds alerted
the staff to every aspect of Silas’ condition. His isolette
was covered with a hand-sewn quilt. As my wife and |
approached the isolette, | was shocked by two specific
things. The first was how tiny he was. His ears were not
fully developed. His skin was almost translucent. The
second surprise was that Silas was lying on top of a
fiber optic blanket emitting a blue light used to break
down the bilirubin in his blood. | wasn't surprised that
he needed the phototherapy — | was surprised because
| had built the prototypes for the blanket when | worked
at Volpi Manufacturing years earlier.

What an amazing turn of events: a product | helped
develop 20 years earlier was being used to save my
grandson'’s life. | had never seen the productinuseina
hospital. | wasn't even around when the product moved
from prototype to production, but there it was helping
my tiny grandson, weighing less than two pounds, cope
with his early arrival.

You may never have the opportunity to see the fruit of
your efforts as | did at Akron Children’s, but rest assured
that others have. Throughout the world, products made
in Central and Upstate New York are making a difference
in the lives of others. Thank you for being willing to make
a difference right here in our great state.
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FEDERAL ELECTED OFFICIALS

PRESIDENT OF

THE UNITED STATES

Donald Trump
1600 Pennsylvania Avenue
Washington, DC 20500
Phone: 202-456-1414
www.whitehouse.gov

U.S. SENATE
Kirsten Gillibrand (D)
www.gillibrand.senate.gov
B Washington, DC Office
478 Russell
Washington, DC 20510
Phone: 202-224-4451
m North Country Office
PO Box 273
Lowville, NY 13367
Phone: 315-376-6118
B Syracuse/Central NY Office
James M. Hanley Federal Building
100 South Clinton Street, Room 1470
PO Box 7378
Syracuse, NY 13261
Phone: 315-448-0470

Charles Schumer (D)
www.schumer.senate.gov
B Washington, DC Office
322 Hart Senate Office Building
Washington, DC 20510
Phone: 202-224-6542
B Binghamton Office
15 Henry Street, Room 100 A-F
Binghamton, NY 13901
Phone: 607-772-6792
B Syracuse Office
100 South Clinton Street, Room 841
Syracuse, NY 13261
Phone: 315-423-5471
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U.S. HOUSE OF REPRESENTATIVES

Elise Stefanik (R) (21)

www.stefanik.house.gov

B Washington, DC Office
318 Cannon House Office Building
Washington, DC 20515
Phone: 202-225-4611

B Glens Falls Office
136 Glen Street
Glens Falls, NY 12801
Phone: 518-743-0964

B Plattsburgh Office
23 Durkee Street Suite C
Plattsburgh, NY 12901
Phone: 518-561-2324

B Watertown Office
88 Public Square, Suite A
Watertown, NY 13601
Phone: 315-782-3150

Claudia Tenney (R) (22)
www.tenney.house.gov
B Washington, DC Office
512 Cannon House Office Building
Washington, DC 20515
Phone: 202-225-3665
B New Hartford Office
555 French Road
New Hartford, NY 13413
Phone: 315-732-0713

Tom Reed Il (R) (23)
www.reed.house.gov
B Washington, DC Office
2437 Rayburn House Office Building
Washington, DC 20515
Phone: 202-225-3161
B Corning Office
89 W. Market Street
Corning, NY 14830
Phone: 607-654-7566


http://www.whitehouse.gov
http://www.gillibrand.senate.gov
http://www.schumer.senate.gov
https://stefanik.house.gov/
http://www.tenney.house.gov
http://www.reed.house.gov
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B Geneva Office
433 Exchange Street
Geneva, NY 14456
Phone: 315-759-5229

W thaca Office
401 E. State Street, Suite 410
Ithaca, NY 14850
Phone: 607-222-2027

John Katko (R) (24)
https://katko.house.gov
B Washington, DC Office
1620 Longworth House Office Building
Washington, DC 20515
Phone: 202-225-3701

STATE ELECTED OFFICIALS

GOVERNOR
Andrew M. Cuomo
WWW.governor.ny.gov
NYS State Capitol Building
Albany, NY 12224
Phone: 518-474-8390

COMPTROLLER

Thomas P. DiNapoli
www.osc.state.ny.us
contactus@osc.state.ny.us
B Albany Office
110 State Street
Albany, NY 12236
Phone: 518-474-4044
B New York City Office
59 Maiden Lane
New York, NY 10038
Phone: 212-383-1600

ATTORNEY GENERAL
Eric T. Schneiderman
www.ag.ny.gov
B Albany Office
The Capitol
Albany, NY 12224
Phone: 518-776-2000

B Auburn Office
71 Genesee Street
Auburn, NY 13021
Phone: 315-253-4068

B [yons Office
7376 State Route 31
Lyons, NY 14489

B Oswego Office
13 W. Oneida Street, 2nd Floor
Oswego, NY 13126

W Syracuse Office
440 South Warren Street
7th Floor, Suite 711
Syracuse, NY 13202
Phone: 315-423-5657

m New York Office
28 Liberty Street
New York, NY 10005
Phone: 212-416-8000
B Binghamton Office
State Office Building, 17th Floor
44 Hawley Street

Brian Higgins (D) (26)
https://higgins.house.gov
B Washington, DC Office
2459 Rayburn House Office Building
Washington, DC 20515
Phone: 202-225-3306

Chris Collins (R) (27)
https://chriscollins.house.gov
B Washington, DC Office
1117 Longworth House Office Building
Washington, DC 20515
Phone: 202-225-5265
B Geneseo Office
128 Main Street
Geneseo, NY 14454
Phone: 585-519-4002

Binghamton, NY 13901
Phone: 607-251-2770

B Plattsburgh Office
43 Durkee Street, Suite 700
Plattsburgh, NY 12901
Phone: 518-562-3288
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B Syracuse Office
615 Erie Boulevard West, Suite 102
Syracuse, NY 13204
Phone: 315-448-4800

W Utica Office
207 Genesee Street, Room 508
Utica, NY 13501
Phone: 315-864-2000

B Watertown Office
Dulles State Office Building
317 Washington Street
Watertown, NY 13601
Phone: 315-523-6080

STATE SENATE
Betty Little (R) (45)
www.nysenate.gov/senators/betty-little
little@nysenate.gov
W District Office
5 Warren Street, Suite 3
Glens Falls, NY 12801
Phone: 518-743-0968
W District Office
137 Margaret Street, Suite 100
Plattsburgh, NY 12901
Phone: 518-561-2430

Joseph A. Griffo (R) (47)
www.nysenate.gov/senators/joseph-griffo
griffo@nysenate.gov
| Albany Office
188 State Street
Legislative Office Building, Room 612
Albany, NY 12247
Phone: 518-455-3334
W District Office
207 Genesee Street, Room 408
Utica, NY 13501
Phone: 315-793-9072

Patty Ritchie (R) (48)
www.nysenate.gov/senators/patty-ritchie
ritchie@nysenate.gov
B Albany Office
Legislative Office Building, Room 412
Albany, NY 12247
Phone: 518-455-3438
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B District Office
Dulles State Office Building, Room 418
Watertown, NY 13601
Phone: 315-782-3418

B District Office
46 East Bridge Street, 1st Floor
Oswego, NY 13126
Phone: 315-342-2057

W District Office
330 Ford Street (Basement of City Hall)
Ogdensburg, NY 13669
Phone: 315-393-3024

James Tedisco (R) (49)
https://www.nysenate.gov/
senators/james-tedisco
tedisco@nysenate.gov
B Albany Office
Legislative Office Building, Room 803
Albany, NY 12247
Phone: 518-455-2181

John A. DeFrancisco (R) (50)
www.nysenate.gov/senators/john-defrancisco
jdefranc@nysenate.gov
B Albany Office
Room 416, Capitol
Albany, NY 12247
Phone: 518-455-3511
B District Office
333 East Washington Street
800 State Office Building
Syracuse, NY 13202
Phone: 315-428-7632

James L. Seward (R) (51)
www.nysenate.gov/senators/james-I-seward
seward@nysenate.gov
B Albany Office
172 State Street
Room 430, Capitol
Albany, NY 12247
Phone: 518-455-3131
W District Office
41 South Main Street
Oneonta, NY 13820
Phone: 607-432-5524

W District Office
4030 West Road
Cortland, NY 13045
Phone: 607-758-9005

B District Office
235 North Prospect Street
Herkimer, NY 13350
Phone: 315-866-1632

Fred Akshar (R) (52)
www.nysenate.gov/senators/fred-akshar
akshar@nysenate.gov
B Albany Office
Legislative Office Building, Room 805
Albany, NY 12247
Phone: 518-455-2677
B District Office
44 Hawley Street, Room 1607
Binghamton, NY 13901
Phone: 607-773-8771

David J. Valesky (D) (53)
www.nysenate.gov/senators/david-j-valesky
valesky@nysenate.gov
B Albany Office
State Street, CAP Room 514
Albany, NY 12247
Phone: 518-455-2838
B District Office
333 East Washington Street
805 State Office Building
Syracuse, NY 13202
Phone: 315-478-8745

Pamela Helming (R) (54)
www.nysenate.gov/senators/pamela-helming
helming@nysenate.gov
B Albany Office
Legislative Office Building, Room 946
Albany, NY 12247
Phone: 518-455-2366
B District Office
425 Exchange St
Geneva, NY 14456
Phone: 315-568-9816
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Rich Funke (R) (55)
www.nysenate.gov/senators/rich-funke
funke@nysenate.gov
B Albany Office
Legislative Office Building, Room 905
Albany, NY 12247
Phone: 518-455-2215
B District Office
230 Packett’s Landing
Fairport, NY 14450
Phone: 585-223-1800

Joseph E. Robach (R) (56)
www.nysenate.gov/senators/joseph-e-robach
robach@nysenate.gov
B Albany Office
188 State Street, Room 711
Legislative Office Building
Albany, NY 12247
Phone: 518-455-2909
W District Office
2300 W. Ridge Road
Rochester, NY 14626
Phone: 585-225-3650

Catharine M. Young (R) (57)
www.nysenate.gov/senators/catharine-young
cyoung@nysenate.gov
B Albany Office
428 Capital
Albany, NY 12247
Phone: 518-455-3563
W District Office
700 W. State Street
Westgate Plaza
Olean, NY 14760
Phone: 716-372-4901
B Satellite Office
2-3 E. Second Street
Fenton Building, Suite 302
Jamestown, NY 14701
Phone: 716-664-4603

Thomas F. O’'Mara (R) (58)
www.nysenate.gov/senators/thomas-f-omara
omara@nysenate.gov
B Albany Office
Legislative Office Building, Room 307
Albany, NY 12247
Phone: 518-455-2091
W District Office
333 East Water Street, Suite 301
Elmira, NY 14901
Phone: 607-735-9671

Patrick M. Gallivan (R) (59)
https:/www.nysenate.gov/
senators/patrick-m-gallivan
gallivan@nysenate.gov
B Albany Office
Legislative Office Building, Room 512
Albany, NY 12247
Phone: 518-455-3471
B District Office
2721 Transit Road, Suite 116
Elma, NY 14059
Phone: 716-656-8544

STATE ASSEMBLY
William A. Barclay (120)
www.assembly.state.ny.us/
mem/william-a-barclay
barclaw@nyassembly.gov
B Albany Office
Legislative Office Building, Room 521
Albany, NY 12248
Phone: 518-455-5841
B District Office
200 North Second Street
Fulton, NY 13069
Phone: 315-598-5185

Ken Blankenbush (117)
www.assembly.state.ny.us/
mem/ken-blankenbush
blankenbushk@nyassembly.gov
B Albany Office
Legislative Office Building, Room 322
Albany, NY 12248
Phone: 518-455-5797

W District Office
40 Franklin Street, Suite 2
Carthage, NY 13619
Phone: 315-493-3909

Anthony Brindisi (119)
www.assembly.state.ny.us/
mem/anthony-brindisi
brindisia@nyassembly.gov
B Albany Office
Legislative Office Building, Room 538
Albany, NY 12248
Phone: 518-455-5454
W District Office
207 Genesee Street, Room 401
Utica, NY 13501
Phone: 315-732-1055

Harry Bronson (138)
www.assembly.state.ny.us/
mem/harry-b-bronson
bronsonh@nyassembly.gov
B Albany Office
Legislative Office Building, Room 502
Albany, NY 12248
Phone: 518-455-4527
m District Office
840 University Avenue
Rochester, NY 14607
Phone: 585-244-5255

Marc W. Butler (118)
www.assembly.state.ny.us/
mem/marc-w-butler
B Albany Office
Legislative Office Building, Room 525
Albany, NY 12248
Phone: 518-455-5393
m District Office
235 North Prospect Street
Herkimer, NY 13350
Phone: 315-866-1632
W District Office
33-41E. Main Street
Johnstown, NY 12095
Phone: 518-762-1427
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Angelo J. Morinello (145)
www.nyassembly.gov/mem/
Angelo-J-Morinello
morinelloa@nyassembly.gov
B Albany Office
Legislative Office Building, Room 721
Albany, NY 12248
Phone: 518-455-5284
W District Office
800 Main Street, Suite 2C
Niagara Falls, NY 14301
Phone: 716-282-6062

Michael J. Norris (144)
www.nyassembly.gov/mem/Michael-J-Norris
norrism@nyassembly.gov
B Albany Office
Legislative Office Building 718
Albany, NY 12248
Phone: 518-455-4601
B District Office
8180 Main Street
Clarence, NY 14221
Phone: 716-839-4691

Clifford W. Crouch (122)
www.assembly.state.ny.us/
mem/clifford-w-crouch
crouchc@nyassembly.gov
B Albany Office
Legislative Office Building, Room 450
Albany, NY 12248
Phone: 518-455-5741
W District Office
1 Kattelville Road, Suite 1
Binghamton, NY 13901
Phone: 607-648-6080

Billy Jones (115)
www.nyassembly.gov/mem/Billy-Jones
B Albany Office

Legislative Office Building 534

Albany, NY 12248

Phone: 518-455-5943
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W District Office
202 U.S. Oval
Plattsburgh, NY 12903
Phone: 518-562-1986

Gary D. Finch (126)
www.assembly.state.ny.us/mem/gary-d-finch
B Albany Office

Legislative Office Building, Room 448

Albany, NY 12248

Phone: 518-455-5878
W District Office

69 South Street

Auburn, NY 13021

Phone: 315-255-3045

Christopher S. Friend (124)
www.assembly.state.ny.us/
mem/christopher-s-friend
friendc@nyassembly.gov
B Albany Office
Legislative Office Building, Room 938
Albany, NY 12248
Phone: 518-455-4538
W District Office
476 Maple Street
P.O. Box 441
Big Flats, NY 14814
Phone: 607-562-3602

David F. Gantt (137)
www.assembly.state.ny.us/
mem/david-f-gantt
ganttd@nyassembly.gov
B Albany Office
Legislative Office Building, Room 830
Albany, NY 12248
Phone: 518-455-5606
W District Office
107 Liberty Pole Way
Rochester, NY 14604
Phone: 585-454-3670

Joseph M. Giglio (148)
www.assembly.state.ny.us/
mem/joseph-m-giglio
giglioj@nyassembly.gov
B Albany Office
Legislative Office Building, Room 439
Albany, NY 12248
Phone: 518-455-5241
W District Office
700 West State Street
Olean, NY 14760
Phone: 716-373-7103

Andy Goodell (150)
www.assembly.state.ny.us/
mem/andy-goodell
goodella@nyassembly.gov
W Albany Office
Legislative Office Building, Room 545
Albany, NY 12248
Phone: 518-455-4511
B District Office
Fenton Building
2 E. 2nd Street, Suite 320
Jamestown, NY 14701
Phone: 716-664-7773

Stephen Hawley (139)
www.assembly.state.ny.us/
mem/stephen-hawley
hawleys@nyassembly.gov
B Albany Office
Legislative Office Building, Room 329
Albany, NY 12248
Phone: 518-455-5811
W District Office
121 N. Main Street, Suite 100
Albion, NY 14411
Phone: 585-589-5780
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Pamela Hunter (128)
www.assembly.state.ny.us/
mem/pamela-j-hunter
hunterp@nyassembly.gov
B Albany Office
Legislative Office Building, Room 432
Albany, NY 12248
Phone: 518-455-5383
W District Office
711 East Genesee Street, 2nd floor
Syracuse, NY 13210
Phone: 315-449-9536

Mark Johns (135)

www.assembly.state.ny.us/mem/mark-johns

johnsm@nyassembly.gov
B Albany Office
Legislative Office Building, Room 549
Albany, NY 12248
Phone: 518-455-5784
B District Office
268 Fairport Village Landing
Fairport, NY 14450
Phone: 585-223-9130

Erik Bohen (142)

http://nyassembly.gov/mem/erik-t-bohen

m Albany Office
Legislative Office Building, Room 431
Albany, NY 12248
Phone: 518-455-4691
W District Office
1074 Union Road
West Seneca, NY 14224
Phone: 716-608-6099

Brian M. Kolb (131)
www.assembly.state.ny.us/
mem/brian-m-kolb
B Albany Office
Legislative Office Building, Room 933
Albany, NY 12248
Phone: 518-455-3751
W District Office
607 West Washington Street, Suite 2
Geneva, NY 14456
Phone: 315-781-2030

Peter Lawrence (134)
www.assembly.state.ny.us/
mem/peter-lawrence
lawrencep@nyassembly.gov
B Albany Office
Legislative Office Building, Room 722
Albany, NY 12248
Phone: 518-455-4664
B District Office
2496 West Ridge Rd.
Rochester, NY 14626
Phone: 585-225-4190

Barbara Lifton (125)
www.assembly.state.ny.us/
mem/barbara-lifton
B Albany Office
Legislative Office Building, Room 555
Albany, NY 12248
Phone: 518-455-5444
B District Office
106 East Court Street
Ithaca, NY 14850
Phone: 607-277-8030

Donna Lupardo (123)
www.assembly.state.ny.us/
mem/donna-a-lupardo
lupardod@nyassembly.gov
B Albany Office
Legislative Office Building, Room 824
Albany, NY 12248
Phone: 518-455-5431
W District Office
State Office Building, 17th Floor
44 Hawley Street
Binghamton, NY 13901
Phone: 607-723-9047

William Magee (121)
www.assembly.state.ny.us/
mem/william-magee
mageew@nyassembly.gov
B Albany Office
Legislative Office Building, Room 828
Albany, NY 12248
Phone: 518-455-4807
W District Office
214 Farrier Avenue

Oneida, NY 13421
Phone: 315-361-4125

William B. Magnarelli (129)
www.assembly.state.ny.us/
mem/william-b-magnarelli
magnarw@nyassembly.gov
B Albany Office
Legislative Office Building, Room 837
Albany, NY 12248
Phone: 518-455-4826
W District Office
Room 840
333 East Washington Street
Syracuse, NY 13202
Phone: 315-428-9651

Joseph Morelle (136)
www.assembly.state.ny.us/
mem/joseph-d-morelle
morellej@nyassembly.gov
B Albany Office
Legislative Office Building, Room 926
Albany, NY 12248
Phone: 518-455-5373
W District Office
564 East Ridge Road, Suite 103
Rochester, NY 14621
Phone: 585-467-0410

Joseph A. Errigo (133)
www.assembly.state.ny.us/
mem/joseph-a-errigo
errigoj@nyassembly.gov
m Albany Office
Legislative Office Building, Room 527
Albany, NY 12248
Phone: 518-455-5662
W District Office
30 Office Park Way
Pittsford, NY 14534
Phone: 585-218-0038

Bob Oaks (130)

www.assembly.state.ny.us/mem/bob-oaks

m Albany Office
Capitol 444
Albany, NY 12248
Phone: 518-455-5655
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B District Office
10 Leach Road
Lyons, NY 14489
Phone: 315-946-5166

Philip A. Palmesano (132)
www.assembly.state.ny.us/
mem/philip-a-palmesano
palmesanop@nyassembly.gov
B Albany Office

Legislative Office Building, Room 320

Albany, NY 12248

Phone: 518-455-5791
W District Office

105 E. Steuben Street

Bath, NY 14810

Phone: 607-776-9691

Crystal D. Peoples-Stokes (141)
www.assembly.state.ny.us/mem/
crystal-d-peoples-stokes
B Albany Office
Legislative Office Building, Room 625
Albany, NY 12248
Phone: 518-455-5005
B District Office
425 Michigan Avenue
Buffalo, NY 14203
Phone: 716-897-9714

Addie Jenne (116)
www.assembly.state.ny.us/mem/addie-jenne
m Albany Office

Legislative Office Building, Room 456

Albany, NY 12248

Phone: 518-455-5545
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W District Office
Jefferson County District Office
Dulles State Office Building
Suite 210
317 Washington Street
Watertown, NY 13601
Phone: 315-786-0284

| District Office
3 Remington Avenue, Suite 1
Canton, NY 13617
Phone: 315-386-2037

Sean Ryan (149)
www.assembly.state.ny.us/mem/sean-ryan
ryans@nyassembly.gov
B Albany Office
Legislative Office Building, Room 540
Albany, NY 12248
Phone: 518-455-4886
B District Office
65 Grant Street
Buffalo, NY 14213
Phone: 716-885-9630

Robin Schimminger (140)
www.assembly.state.ny.us/
mem/robin-schimminger
schimmr@nyassembly.gov
B Albany Office
Legislative Office Building, Room 847
Albany, NY 12248
Phone: 518-455-4767
W District Office
3514 Delaware Avenue
Kenmore, NY 14217
Phone: 716-873-2540

Al Stirpe (127)
www.assembly.state.ny.us/mem/al-stirpe
stirpea@nyassembly.gov
B Albany Office
Legislative Office Building, Room 656
Albany, NY 12248
Phone: 518-455-4505
B District Office
7293 Buckley Road
Suite 201
N. Syracuse, NY 13212
Phone: 315-452-1115

Raymond Walter (146)
www.assembly.state.ny.us/
mem/raymond-walter
walterr@nyassembly.gov
B Albany Office
Legislative Office Building, Room 550
Albany, NY 12248
Phone: 518-455-4618
B District Office
5500 Main Street, Suite 216
Williamsville, NY 14221
Phone: 716-634-1895

Monica P. Wallace (143)
http://nyassembly.gov/mem/
Monica-P-Wallace
wallacem@nyassembly.gov
B Albany Office
Legislative Office Building, Room 821
Albany, NY 12248
Phone: 518-455-5921
B District Office
2562 Walden Avenue, Suite 102
Cheektowaga, NY 14225
Phone: 716-686-0080


http://www.assembly.state.ny.us/mem/philip-a-palmesano
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BUSINESS ASSOCIATIONS

MACNY, The Manufacturers Association
Randy Wolken, President & CEO

5788 Widewaters Parkway

Syracuse, NY 13214

Phone: 315-474-4201

www.macny.org

Manufacturers Alliance of

New York (MANY)

5788 Widewaters Parkway
Syracuse, NY 13214

Phone: 315-474-4201
www.themanufacturersalliance.org

National Association of Manufacturers
Jay Timmons, President & CEO

733 10th Street NW, Suite 700
Washington, DC 20001

Phone: 202-637-3000

WwWw.nam.org

TDO

Scott Curtis, CEO

445 Electronics Parkway, Suite 102
Liverpool, NY 13088

Phone: 315-425-5144

www.tdo.org

ECONOMIC DEVELOPMENT

Empire State Development
www.esd.ny.gov
B Main Office: Albany
625 Broadway
Albany, NY 12245
Phone: 518-292-5100
B Main Office: Buffalo
95 Perry Street, Suite 500
Buffalo, NY 14203
Phone: 716-846-8200

New York State Economic
Development Council
www.nysedc.org

111 Washington Avenue, 6th Floor

Albany, NY 12210

Phone: 518-426-4058

FEDERAL AGENCIES

Environmental Protection Agency
1200 Pennsylvania Avenue, N.W.
Washington, DC 20460

Phone: 202-564-4700
www.epa.gov

Occupational Safety & Health
Administration (OSHA)

200 Constitution Avenue, NW
Washington, DC 20210

Phone: 800-321-6742
www.osha.gov

U.S. Department of Agriculture
1400 Independence Avenue, S.W.
Washington, DC 20250

Phone: 202-720-2791
www.usda.gov

U.S. Department of Commerce
1401 Constitution Avenue, NW
Washington, DC 20230

Phone: 202-482-2000
www.commerce.gov

U. S. Department of Education
400 Maryland Avenue, SW
Washington, DC 20202
www.ed.gov

The Business Council of New York State
Heather C. Briccetti, President & CEO

111 Washington Avenue, Suite 400

Albany, NY 12210

Phone: 518-465-7511

www.bcnys.org

Upstate Capital Association of New York
171 Sully’s Trail, Suite 200

Pittsford, NY 14534

Phone: 518-320-2746
www.upstatecapital.org

U.S. Department of Energy
1000 Independence Avenue, SW
Washington, DC 20585

Phone: 202-586-5000
www.energy.gov

U.S. Department of Labor
200 Constitution Avenue, NW
Washington, DC 20210
Phone: 866-487-2365
www.dol.gov
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STATE AGENCIES

Empire State Development
www.esd.ny.gov
B Main Office: Albany
625 Broadway
Albany, NY 12245
Phone: 518-292-5100
B Main Office: Buffalo
95 Perry Street, Suite 500
Buffalo, NY 14203
Phone: 716-846-8200

Energy Research and Development
Authority (NYSERDA)
www.nyserda.ny.gov
info@nyserda.ny.gov
B Main Office

17 Columbia Circle

Albany, NY 12203

Phone: 518-862-1090
B Regional Office

726 Exchange Street, Suite 821

Buffalo, NY 14210

Phone: 716-842-1522
B Regional Office

9030-B Route 219

West Valley, NY 14171

Phone: 716-942-9960

NYS Education Department
89 Washington Avenue
Albany, NY 12234

Phone: 518-474-3852
www.nysed.gov

New York State Department of
Environmental Conservation
625 Broadway

Albany, NY 12233
www.dec.ny.gov

NYS Department of Labor
Building 12

W.A. Harriman Campus
Albany, NY 12240

Phone: 518-457-9000
www.labor.ny.gov

NYS Department of Transportation
50 Wolf Road

Albany, NY 12232

Phone: 518-457-6195
www.dot.ny.gov

COUNTY OFFICIALS

Albany County Executive

Daniel P. McCoy

Harold L. Joyce Albany County Office Building
112 State Street, Room 1200

Albany, NY 12207

Phone: 518-447-7000
www.albanycounty.com

Allegany County County Chairman
Curtis W. Crandall

7 Court Street

Belmont, NY 14813

Phone: 585-268-7612
www.alleganyco.com
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Broome County Executive

Jason T. Garnar

Broome County Office Building, Sixth Floor
60 Hawley Street

PO Box 1766

Binghamton, NY 13902

Phone: 607-778-2109
countyexecutive@co.broome.ny.us
www.gobroomecounty.com/countyexec

State University of New York
SUNY System Administration
State University Plaza

353 Broadway

Albany, NY 12246

Phone: 518-320-1100
www.suny.edu

Workers’ Compensation Board
www.wcb.ny.gov
B Physical Address
328 State Street
Schenectady, NY 12305
Phone: 877-632-4996
B Mailing Address
PO Box 5205
Binghamton, NY 13902

Cayuga County Clerk of Legislature
Sheila Smith

County Office Building, 6th Floor

160 Genesee Street

Auburn, NY 13021

Phone: 315-253-1498
ssmith@cayugacounty.us
www.cayugacounty.us
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Chemung County Executive
Thomas J. Santulli

John H. Hazlett Building

203 Lake Street

PO Box 588

Elmira, NY 14902

Phone: 607-737-2912
www.chemungcounty.com

Chenango County Chairman
Lawrence N. Wilcox

5 Court Street

Norwich, NY 13815
www.co.chenango.ny.us

Cortland County Clerk
Elizabeth Larkin

46 Greenbush Street, Suite 105
Cortland, NY 13045

Phone: 607-753-5021
elarkin@cortland-co.org
www.cortland-co.org

Erie County Executive

Mark C. Poloncarz

95 Franklin Street, 16th Floor
Buffalo, NY 14202

Phone: 585-858-8500
www.erie.gov/exec

Herkimer County Administrator
James W. Wallace, Jr.

109 Mary Street, Suite 1204
Herkimer, NY 13350
www.herkimercounty.org

Jefferson County Administrator
Robert Hagemann, IlI

Historic Courthouse

195 Arsenal St., 2nd floor
Watertown, NY 13601

Phone: 315-785-3075
www.co.jefferson.ny.us

Lewis County Clerk

Linda Hoskins

Lewis County Court House
7660 N. State Street
Lowville, NY 13367

Phone: 315-376-5333
lindahoskins@lewiscounty.ny.gov
www.lewiscountyny.org

Madison County Administrator

Mark Scimone

138 N. Court Street

PO Box 635

Wampsville, NY 13163

Phone: 315-366-2201
mark.scimone@madisoncounty.ny.gov
www.madisoncounty.ny.gov

Monroe County Executive

Cheryl Dinolfo

110 County Office Building

39 W. Main Street

Rochester, NY 14614

Phone: 585-753-1000
countyexecutive@monroecounty.gov
www.monroecounty.gov

Oneida County Executive
Anthony J. Picente, Jr.
800 Park Avenue

Utica, NY 13501

Phone: 315-798-5800
ce@ocgov.net
www.ocgov.net/exec

Onondaga County Executive

Joanne M. Mahoney

John H. Mulroy Civic Center, 14th Floor
Syracuse, NY 13202

Phone: 315-435-3516
www.ongov.net/executive

Ontario County Administrator

Mary Krause

20 Ontario Street

Canandaigua, NY 14424

Phone: 585-396-4400
county.administrator@co.ontario.ny.us
www.co.ontario.ny.us

Oswego County Chairman
Shane Broadwell

46 East Bridge Street
Oswego, NY 13126

Phone: 315-349-8230
www.oswegocounty.com/

Otsego County Board Chair
David Bliss

197 Main Street
Cooperstown, NY 13326
Phone: 607-547-4276
www.otsegocounty.com

Saratoga County Chairman
Edward D. Kinowski

40 McMaster Street
Ballston Spa, NY 12020
www.saratogacountyny.gov

Schuyler County Administrator
Timothy O'Hearn

105 Ninth Street, Unit 37
Watkins Glen, NY 14891

Phone: 607-535-8106
tohearn@co.schuyler.ny.us
www.schuylercounty.us

Seneca County Manager

John T. Sheppard

Seneca County Office Building

1 DiPronio Drive

Waterloo, NY 13165

Phone: 315-539-1705
jsheppard@co.seneca.ny.us
WWWw.co.seneca.ny.us/county-manager/

Tompkins County Clerk
Maureen Reynolds

320 N.Tioga St.

Ithaca, NY 14850

Phone: 607-274-5431
www.tompkinscountyny.gov

Westchester County Executive
George Latimer

148 Martine Ave.

White Plains, NY 10601

Phone: 914-995-2000
www.westchestergov.com
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MACNY STAFF

MACNY, The Manufacturers Association

5788 Widewaters Parkway
Syracuse, NY 13214
Phone: 315-474-4201
www.macny.org

ADMINISTRATION
President & CEO
Randy Wolken
315-474-4201 ext. 15
rwolken@macny.org

Chief Operating Officer
Cindy Nave
315-474-4201 ext. 11
cnave@macny.org

Controller

Mary Rowland, CPA
315-474-4201 ext. 21
mrowland@macny.org

Accountant

Andrea Riccelli
315-474-4201 ext. 25
ariccelli@macny.org

Operations Coordinator
Arlene Hiltbrand
315-474-4201 ext. 17
ahiltbrand@macny.org

ENERGY & CORPORATE SERVICES

Director of Energy & Corporate Services

Cindy Oehmigen
315-474-4201 ext. 14
coehmigen@macny.org
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TRAINING & PROFESSIONAL
DEVELOPMENT

Chief Leadership Officer

David Freund

315-474-4201 ext. 20
dfreund@macny.org

Training Manager
Hilary Hext
315-474-4201 ext. 24
hhext@macny.org

HR SERVICES

HR Services Manager
Patty Clark
315-474-4201 ext. 10
pclark@macny.org

GOVERNMENT RELATIONS,

COMMUNICATIONS & MEMBERSHIP

VP, Government Relations
& Communications

Karyn Burns

315-474-4201 ext. 13
kburns@macny.org

Member Relations &
Communications Manager
Marisa Norcross
315-474-4201 ext. 22
mnorcross@macny.org

Membership Coordinator
Julianne Pease
315-474-4201 ext. 19
jpease@macny.org

APPRENTICESHIP PROGRAM
Director of Apprenticeship

Martha Ponge

315-474-4201 ext. 16
mponge@macny.org

Apprenticeship Coordinator
Meghan McBennett
315-474-4201 ext. 18
mmcbennett@macny.org

PARTNERS FOR EDUCATION
& BUSINESS (PEB)

Executive Director, PEB

Joe Vargo

315-448-1012

joev@macny.org

Work-Based Learning Coordinator
Kathy Birmingham

315-448-1012

kathyb@macny.org

P-TECH Business Outreach Coordinator

Jason Bjork
315-448-1012
jbjork@macny.org

CNY STEM Program Coordinator
Yael Miller

315-448-1012

ymiller@macny.org
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THE MANUFACTURERS ALLIANCE

Manufacturers Alliance of New York State
5788 Widewaters Parkway

Syracuse, NY 13214

Phone: 315-474-4201
www.themanufacturersalliance.org

ALLIANCE PARTNERS
BNMA, Buffalo Niagara
Manufacturing Alliance
Kevin Calvello, President
169 Bullis Road

Cowlesville, NY 14037
Phone: 716-870-7084
www.bnmalliance.com

MACNY, The Manufacturers Association
Randy Wolken, President & CEO

5788 Widewaters Parkway

Syracuse, NY 13214

Phone: 315-474-4201

www.macny.org

RTMA, Rochester Technology &
Manufacturing Association
Kevin Kelley, Executive Director
2485 West Henrietta Road
Rochester, NY 14623

Phone: 585-292-3760
www.rtma.org

MAST, Manufacturers Association
of the Southern Tier

Todd J. Tranum, Executive Director
512 Falconer St.

Jamestown, NY 14701

Phone: 716-483-1833

www.mast-wny.com

CEN Manufacturing

39 North Pearl Street, Suite 100
Albany, NY 12207

Phone: 518-465-8975
www.cenmfg.org

Center for Economic Growth
Andrew Kennedy, President & CEO
39 North Pearl Street, Suite 100
Albany, NY 12207

Phone: 518-465-8975
www.ceg.org

Council of Industry
Harold King, Executive VP
6 Albany Post Road
Newburgh, NY 12550
Phone: 845-565-1355
www.councilofindustry.org

IMA Management Group

Larry Donnelly, President

265 Sunrise Highway, Suite 1-185
Rockville Centre, NY 11570
Phone: 516-678-6810
www.imamg.com

ARCHITECTURE m ENGINEERING =
DESIGN = FEASIBILITY
LEAN MANUFACTURING
SUPPORT m PROIJECT

FACILITY/FACTORY
AND STRATEGIC PLANNING =
ENGINEERING m OPERATIONS
MANAGEMENT m SITE PLANNING

Contact:

Vincent Nicotra, AIA

| LN | 315.472.7806
1450 South Salina Street
I"™Syracuse NY 13201
.QPKdesign.com/
market/manufacturing

PK.

DESIGN
——
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Safety & Loss Control, Fleet Safety, In-house Workers’ Compensation
Specialist, Global Connections

Compare and Reduce Your Pharmacy Costs While Improving Access With
Data Driven Reporting

Home, Rental, Auto, Life, Umbrella, Long Term Disability
Insuring The Things That Matter Most To Your Employees

haylor.com / 315-451-1500
»

HAYLOR, FREYER & C

Insuring All You Value

THOMPSON & JOHNSON

EQUIPMENT CO., INC.

THE FORKLIFT PEOPLE
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DELIVERING OUR PROMISE

@ TOYOTA

CRawn
CLARK

Nilfisk
Advance

Creative financing is our strength.
Thompson and Johnson will work
with you to find a package that fits
any budget.

Call us for a FREE material handling
equipment consultation to see
where we can help 315-437-2881

or visit us on our website below.

6926 Fly Road East Syracuse, NY 13057
WWW.THOMPSONANDJOHNSON.COM
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IMAGINE

M o R E More market share. More marketing ROI.

Global reach, digital expertise and
personal service for manufacturing
and technology companies

As the digital marketing partner for MACNY, we work with Some of our marketing solutions:
companies who — like us — call Upstate New York

home and do business around the world. Strategic Planning

Research (VoC, UX, CRM)

We're 100 digital marketers in the heart of Upstate New York. Content Marketing
Our focus is lead generation, lead nurturing and storytelling Search (SEO, SEM)
that’s focused on measurement and accountability. Website Development
Display Advertising
Imagine what we could do together. Email
Social

Creative Services
Reporting and Optimization

AD\ANCE Official Digital Marketing Partner for MACNY
Steve Hodgens - shodgens@advancemediany.com « 315.282.8502

MEDIA NEW YORK

5860589501

The Manufacturers Association


http://www.advancemediany.com

Utica's Technology Company-

NICS

ELECTRC
METALS
NANOTECH

SEMICONDUCTOR



http://www.indium.com
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